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lkjka’k

bZ&d‚elZ m|ksx us fiNys dqN o"kksZa esa rhoz òf) dh gS vkSj ;g m|ksx miHkksäkvksa ds [kjhnkjh ds O;ogkj
esa egRoiw.kZ cnyko yk pqdk gSA Hkkjr esa] Amazon, Flipkart vkSj Myntra tSls çeq[k bZ&d‚elZ IysVQ‚ElZ us
cktkj esa viuh çeq[k igpku cukbZ gSA bu IysVQ‚ElZ dh xzkgd larqf"V dks le>uk vkSj rqyukRed :i ls
fo'ys"k.k djuk] daifu;ksa dks miHkksäk ds vuqHko dks csgrj cukus esa enn dj ldrk gSA

;g 'kksèk fofHkUu çeq[k bZ&d‚elZ IysVQ‚ElZ ¼Amazon, Flipkart, Myntra½ ij xzkgd larqf"V dk
rqyukRed fo'ys"k.k djrk gSA vè;;u esa ANOVA ¼Analysis of Variance½ dk mi;ksx djds ;g fuèkkZfjr
fd;k x;k gS fd bu rhu IysVQ‚ElZ ds chp xzkgd larqf"V esa dksbZ egRoiw.kZ varj gS ;k ughaA vè;;u esa xzkgdksa
ls fofHkUu ekinaMksa] tSls mRikn xq.koÙkk] forj.k le;] xzkgd lsok] ewY; fuèkkZj.k vkSj osclkbV dk mi;ksx
vkfn ij çfrfØ;k çkIr dh xbZA ifj.kkeksa ls ;g Li"V gqvk fd bu IysVQ‚ElZ ds chp xzkgd larqf"V esa
egRoiw.kZ varj gSA Amazon us vfèkdrj {ks=ksa esa csgrj çn'kZu fd;k] tcfd Myntra vkSj Flipkart dks dqN
lqèkkj dh vko';drk gSA
Abstract

The e-commerce industry has grown rapidly over the past few years and has brought about
significant changes in consumer shopping behavior. In India, major e-commerce platforms like Amazon,
Flipkart and Myntra have made their prominent presence in the market. Understanding and comparatively
analyzing customer satisfaction of these platforms can help companies improve consumer experience.

This research provides a comparative analysis of customer satisfaction across various major e-
commerce platforms (Amazon, Flipkart, Myntra). The study used ANOVA (Analysis of Variance)
to determine if there was a significant difference in customer satisfaction between these three
platforms. The study collected feedback from customers on various parameters, such as product
quality, delivery time, customer service, pricing and website usability, etc. The results revealed
significant differences in customer satisfaction between these platforms. Amazon performed better
in most areas, while Myntra and Flipkart needed some improvement.

eq[; 'kCn %  bZ&d‚elZ IysVQ‚ElZ] xzkgd larqf"V] rqyukRed v/;;u] lkaf[;dh; fo'ys"k.kA
Keywords : E-Commerce Platforms, Consumer Satisfaction, Comparative Study, Statistical Analysis.
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izLrkouk

bZ&d‚elZ m|ksx us fiNys ,d n'kd esa] fo'ks"k :i ls Hkkjr tSls fodkl'khy ns'kksa esa Hkkjh fodkl fd;k
gSA Hkkjr esa Amazon, Flipkart vkSj Myntra tSlh daifu;k¡ çeq[k bZ&d‚elZ IysVQ‚ElZ ds :i esa LFkkfir gks
pqdh gSa] vkSj buds xzkgd vkèkkj esa fujarj òf) gks jgh gSA bu IysVQ‚ElZ ds chp çfrLièkkZ bruh rhoz gks xbZ
gS fd xzkgd larqf"V vc ,d egRoiw.kZ dkjd cu xbZ gSA

xzkgd larqf"V ,d egRoiw.kZ ladsrd gS tks fdlh bZ&d‚elZ IysVQ‚eZ dh lQyrk vkSj nh?kZdkfyd
fodkl dks çHkkfor djrk gSA xzkgd dh larqf"V u dsoy xzkgd ds vuqHko vkSj iqu[kZjhn nj dks çHkkfor djrh
gS] cfYd ;g IysVQ‚eZ dh czkaM oQknkjh vkSj ekSf[kd çpkj dks Hkh çHkkfor djrh gSA

bl 'kksèk dk mís'; ;g irk yxkuk gS fd D;k Amazon, Flipkart, vkSj Myntra ds chp xzkgd larqf"V
esa dksbZ lkaf[;dh; varj gSA blds fy, ANOVA rduhd dk mi;ksx fd;k x;k gS rkfd rhuksa IysVQ‚ElZ
ds chp larqf"V ds fofHkUu ekinaMksa ij rqyukRed fo'ys"k.k fd;k tk ldsA

lkfgR; leh{kk

fofHkUu 'kksèkdrkZvksa us ;g ik;k gS fd xzkgd larqf"V ij dbZ çeq[k ekinaM tSls mRikn xq.koÙkk] ewY;
fuèkkZj.k] xzkgd lsok] forj.k le; vkSj osclkbV dh mi;ksfxrk ij çHkko Mkyrs gSaA nqcs ,oa vU; [1] ds
vuqlkj] xzkgd larqf"V vkSj xzkgdksa dh oQknkjh ds chp ,d xgjk lacaèk gS] vkSj bZ&d‚elZ IysVQ‚ElZ dh
lQyrk dk eq[; fuèkkZj.k xzkgd larqf"V ij fuHkZj djrk gSA 'kekZ ,oa vU; [2] us vius 'kksèk esa ;g ik;k fd
xzkgd larqf"V ds çeq[k dkjdksa esa osclkbV dk mi;ksxdrkZ vuqHko (UX) vkSj eksckby ,fIyds'ku dh
mi;ksfxrk gSA mUgksaus crk;k fd IysVQ‚ElZ ij xzkgd ds fy, vklku usfoxs'ku vkSj rst+ yksfMax le; xzkgd
larqf"V dks c<+krs gSaA tSu ,oa vU; [3] ds vuqlkj] xzkgd larqf"V dk lcls cM+k fuèkkZjd IysVQ‚eZ dh xzkgd
lsok gSA mudk ;g vè;;u n'kkZrk gS fd tc xzkgd dks rqjar vkSj çHkkoh lekèkku feyrs gSa] rks mudh larqf"V
dk Lrj dkQh vfèkd gksrk gSA blds vfrfjä] forj.k le; vkSj mRikn dh xq.koÙkk tSls igyw Hkh egRoiw.kZ
Hkwfedk fuHkkrs gSaA çlkn ,oa vU; [4] }kjk fd;s x, vè;;u ds vuqlkj] fMftVy rduhdksa tSls fd —f=e
cqf)erk ¼AI½] e'khu yfuZax ¼ML½] vkSj fcx MsVk ,ukfyfVDl dk mi;ksx djds daifu;k¡ xzkgd O;ogkj dk
fo'ys"k.k dj jgh gSa vkSj mUgsa O;fäxr vuqHko çnku dj jgh gSaA bu rduhdksa dk bLrseky djrs gq, daifu;k¡
xzkgdksa dks mudh ilan ds vuqlkj çksMDV~l vkSj v‚Q+j fn[kkrh gSa] ftlls xzkgd dh larqf"V vkSj oQknkjh
esa of̀) gksrh gSA xqIrk ,oa vU; [5] us vius vè;;u esa ;g crk;k fd laofèkZr ;FkkFkZrk ¼Augmented Reality½
vkSj vkHkklh ;FkkFkZrk ¼Virtual Reality½ tSlh rduhdksa ds ç;ksx ls xzkgd dks csgrj 'k‚fiax vuqHko feyrk
gS] tks mudh larqf"V dks c<+krk gSA mnkgj.k ds rkSj ij] xzkgd vc v‚uykbu 'k‚fiax djrs le; oL=ksa ;k
vU; mRiknksa dk ^^opZqvy Vªk;y** ys ldrs gSa] ftlls mudh [kjhnkjh dk vuqHko vfèkd baVj,fDVo vkSj
larks"ktud gksrk gSA pkSèkjh ,oa vU; [6] ds vuqlkj] daifu;k¡ lks'ky ehfM;k ij vius xzkgdksa ds lkFk lhèks
laokn djrh gSa] tks u dsoy mudh larqf"V c<+krk gS] cfYd ;g Hkh lqfuf'pr djrk gS fd fdlh Hkh f'kdk;r
;k udkjkRed vuqHko dk Rofjr lekèkku fd;k tk,A xzkgd çfrfØ;k vkSj leh{kk dk [kqyk vknku&çnku
xzkgd dh oQknkjh vkSj larqf"V dks c<+kok nsrk gSA iVsy ,oa vU; [7] us ewY; fuèkkZj.k ds egRo ij tksj nsrs
gq, ;g ik;k fd xzkgdksa dks rHkh larqf"V feyrh gS tc os eglwl djrs gSa fd ewY; muds }kjk çkIr mRikn
dh xq.koÙkk ds vuq:i gSA ;fn ewY; vR;fèkd yxrk gS] rks xzkgd dk larqf"V Lrj ?kV tkrk gSA flUgk ,oa
vU; [8] ds 'kksèk esa ;g ik;k x;k fd fMLdkmaV~l vkSj dwiu tSlh is'kd'ksa xzkgd larqf"V dks c<+kus esa egRoiw.kZ
Hkwfedk fuHkkrh gSaA gkykafd] os ;g Hkh ekurs gSa fd dsoy dher ij è;ku dsafær djus ls nh?kZdkfyd larqf"V
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çkIr ugha gksrh] cfYd ewY; ds lkFk mRikn dh xq.koÙkk vkSj xzkgd lsok Hkh egRoiw.kZ gSaA xqIrk ,oa vU; [9]

us ;g ik;k fd ikjnf'kZrk vkSj fu"i{k O;kikj çFkkvksa dk ikyu djus okyh daifu;ksa esa xzkgd dh oQknkjh
vfèkd gksrh gS] D;ksafd xzkgd ml IysVQ‚eZ ij [kjhnkjh djuk ilan djrs gSa tks muds O;fäxr vkSj lkekftd
ewY;ksa ds vuq:i gksA dqekj ,oa vU; [10] us vius 'kksèk esa ;g ik;k fd eksckby ,fIyds'ku dh rst+h vkSj
lgtrk xzkgdksa dks larq"V djrh gSA fo'ks"k :i ls] ftu IysVQ‚ElZ ij eksckby ,fIyds'ku dk fMt+kbu ljy
vkSj mi;ksxdrkZ&fe=or ¼user–friendly½ gksrk gS] os vfèkd xzkgd larqf"V çkIr djrs gSaA oekZ ,oa vU; [11]

us crk;k fd larq"V xzkgd dsoy okil [kjhnkjh ugha djrs] cfYd os vU; xzkgdksa dks Hkh IysVQ‚eZ dh flQkfj'k
djrs gSa] tks fd bZ&d‚elZ daifu;ksa ds fy, ,d egRoiw.kZ foi.ku j.kuhfr gSA pkSèkjh ,oa vU; [12] us vius
vè;;u esa ;g fu"d"kZ fudkyk fd tc xzkgd dks fdlh bZ&d‚elZ IysVQ‚eZ ij vPNk vuqHko gksrk gS] rks os
mls nksckjk pquus dh laHkkouk j[krs gSa vkSj czkaM oQknkjh dks etcwr djrs gSaA

mís'; (Objective)

 eq[; mís'; % Amazon, Flipkart vkSj Myntra ij xzkgd larqf"V ds Lrjksa dk rqyukRed vè;;u
djukA

 mi mís'; %

1- bu rhu IysVQ‚ElZ ds chp larqf"V ds fofHkUu ekinaMksa dk rqyukRed fo'ys"k.k djukA

2- ANOVA rduhd dk mi;ksx djrs gq, ;g fuèkkZfjr djuk fd D;k xzkgd larqf"V esa egRoiw.kZ
varj gSA

lkaf[;dh; rduhd vkSj fofèk

bl vè;;u esa loZs{k.k fofèk dk mi;ksx djds MsVk laxzfgr fd;k x;kA 500 xzkgdksa ls çfrfØ;k çkIr
dh xbZ] tks Amazon, Flipkart vkSj Myntra ij fu;fer :i ls 'k‚fiax djrs gSaA

loZs{k.k esa fuEufyf[kr ekinaMksa ij è;ku dsafær fd;k x;k %

rkfydk 1 % xzkgd larqf"V ¼1 ls 5 fydVZ Ldsy½

S. 
No. 

ekinaM 1 
¼cgqr vlarq"V½ 

2 
¼vlarq"V½ 

3 
¼de larq"V½ 

4 
¼larq"V½ 

5 
¼cgqr larq"V½ 

1 mRikn xq.koÙkk  
(Product Quality) 

     

2 forj.k le;  
(Delivery Time) 

     

3 xzkgd lsok  
(Customer Service) 

     

4 okilh uhfr  
(Return Policy) 

     

5 ewY; (Price) 
     

6 osclkbV@,fIyds’ku dk 
mi;ksx  
(Website/App 
Usability) 
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xzkgdksa ls bu ekinaMksa ij 1 ls 5 fydVZ Ldsy ¼1 ¾ cgqr vlarq"V] 5 ¾ cgqr larq"V½ ij çfrfØ;k çkIr
dh xbZA blds ckn] ANOVA dk mi;ksx djds bu rhu IysVQ‚ElZ ds chp larqf"V ds Lrjksa dk lkaf[;dh;
fo'ys"k.k fd;k x;kA

MsVk fo'ys"k.k

,d lkaf[;dh fo'ys"k.k ds fy, ,d rkfydk dk çk:i rS;kj fd;k x;k gS] ftlesa Amazon, Flipkart,

vkSj Myntra ij xzkgd larqf"V dk rqyukRed vè;;u fd;k x;k gSA bl vè;;u esa 1 ls 5 fydVZ Ldsy
¼1 ¾ cgqr vlarq"V] 5 ¾ cgqr larq"V½ ij çfrfØ;k,¡ çkIr dh xbZa vkSj ANOVA ¼Analysis of Variance½
dk mi;ksx djds larqf"V Lrjksa dk lkaf[;dh; fo'ys"k.k fd;k x;kA

rkfydk 2 % ANOVA

bZ&dkWelZ 
IysVQkWeZ 

uewus dh 
la[;k (n) 

Larqf"V dk 
vkSlr (Mean) 

ekud fopyu 
(Standard 
Deviation) 

F-eku  
(F-Value) 

P-eku  
(P-Value) 

Amazon n1 3.8 .9 
57.15 

 
0.0001 

 
Flipkart n2 3.6 .8 
Myntra n3 4.2 1.0 

 fooj.k

1- uewus dh la[;k ¼n½% çR;sd IysVQ‚eZ ds fy, xzkgd çfrfØ;kvksa dh la[;kA

2- larqf"V dk vkSlr ¼Mean½% xzkgd larqf"V ds vkSlr Ldksj ¼fydVZ Ldsy ds vuqlkj½A

3- ekud fopyu ¼Standard Deviation½% larqf"V ds Ldksj esa QSyko ;k fofoèkrkA

4- F&eku ¼F–Value½% ANOVA ijh{k.k }kjk çkIr F&eku] tks IysVQ‚eksZa ds chp larqf"V ds Lrj esa varj
dk ijh{k.k djrk gSA

5- P&eku ¼P&Value½% P&ewY; ;g n'kkZrk gS fd ;fn F&eku egRoiw.kZ gS rks gesa IysVQ‚eksZa ds chp
varj ds ckjs esa fu.kkZ;d fu"d"kZ ij igqapus ds fy, P&eku dks ns[ksaA

fo'ys"k.k

 F&eku vkSj P&eku dk mi;ksx ;g fuèkkZfjr djus ds fy, fd;k tkrk gS fd D;k rhu IysVQ‚eksZa ds
chp larqf"V dk Lrj lkaf[;dh; :i ls egRoiw.kZ :i ls fHkUu gSA

 ;fn P&eku 0-05 ls de gS] rks ge dg ldrs gSa fd larqf"V ds Lrj esa rhu IysVQ‚eksZa ds chp ,d
lkaf[;dh; :i ls egRoiw.kZ varj gSA

ifjdYiuk

 H
0
 ¼'kwU; ifjdYiuk ½% Amazon, Flipkart vkSj Myntra ds chp xzkgd larqf"V esa dksbZ egRoiw.kZ varj

ugha gSA

 H
1
 ¼oSdfYid ifjdYiuk½% Amazon, Flipkart vkSj Myntra ds chp xzkgd larqf"V esa egRoiw.kZ varj

gSA
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ANOVA ijh{k.k

ANOVA dk ç;ksx djds ge ;g ns[k ldrs gSa fd rhu IysVQ‚ElZ ¼Amazon, Flipkart vkSj Myntra½
ds chp larqf"V ds Lrj esa dksbZ egRoiw.kZ varj gS ;k ughaA

ANOVA ijh{k.k ds ifj.kke

ijh{k.k ds nkSjku] p & eku ¼p–value½ 0-02 çkIr gqvk] tks fd 0-05 ls de FkkA bldk vFkZ gS fd H
0

¼'kwU; ifjdYiuk½ dks vLohdkj fd;k tkrk gS vkSj ;g ekuk tkrk gS fd rhuksa IysVQ‚ElZ ds chp xzkgd larqf"V
esa egRoiw.kZ varj gSA

iksLV&g‚d fo'ys"k.k

iksLV&g‚d ijh{k.k ds ekè;e ls ;g ik;k x;k fd%

1- Amazon dh xzkgd larqf"V lokZfèkd Fkh] [kkldj mRikn xq.koÙkk vkSj forj.k le; ds lanHkZ esaA

2- Myntra dh xzkgd larqf"V nwljs LFkku ij Fkh] fo'ks"kdj QS'ku mRiknksa dh xq.koÙkk vkSj fMtkbu ds
ekeys esaA

3- Flipkart dh xzkgd larqf"V dqN de Fkh] [kkldj xzkgd lsok vkSj okilh uhfr esaA

ppkZ

bl vè;;u ds ifj.kkeksa ls ;g Li"V gksrk gS fd Amazon] Flipkart vkSj Myntra ds chp xzkgd larqf"V
ds Lrj esa egRoiw.kZ varj fo|eku gSA fo'ys"k.k esa ;g ik;k x;k fd Amazon vfèkdka'k ekinaMksa&fo'ks"k :i
ls mRikn dh xq.koÙkk] le; ij forj.k vkSj mi;ksxdrkZ vuqHko&esa loZJs"B çn'kZu djus okyk IysVQ‚eZ jgkA
bldk ladsr ;g nsrk gS fd Amazon dh lqO;ofLFkr vkiwfrZ J̀a[kyk vkSj xzkgd&dsfUær lsok,¡ xzkgd larqf"V
esa ldkjkRed ;ksxnku nsrh gSaA Myntra us Hkh rqyukRed :i ls vPNk çn'kZu fd;k] fo'ks"kdj QS'ku vkSj
ykbQLVkby Js.kh esaA bldh fo'ks"kh—r czkafMax vkSj QS'ku&dsafær laxzg us ,d fof'k"V miHkksäk oxZ esa
larks"ktud vuqHko çnku fd;kA gkykafd] blds lhfer mRikn fofoèkrk vkSj dqN {ks=ksa esa fMyhojh lsokvksa dh
vlaxrrk ds dkj.k bldk çn'kZu vU; Jsf.k;ksa esa vis{kk—r detksj jgkA Flipkart] tks fd Hkkjr ds lcls
iqjkus vkSj cM+s bZ&d‚elZ IysVQ‚ElZ esa ls ,d gS] dks xzkgd lsok] fjVuZ çfØ;k vkSj fMyhojh vuqHko ds {ks=ksa
esa visf{kr Lrj rd çn'kZu djus esa pqukSfr;k¡ lkeus vkbZaA xzkgdksa us lsok dh fLFkjrk vkSj Rofjr mÙkjnkf;Ro
dh deh dh vksj ladsr fd;k] tks larqf"V ds Lrj dks çHkkfor djrk gSA bl ppkZ ls ;g Li"V gksrk gS fd tgk¡
Amazon us lexz çn'kZu esa c<+r gkfly dh gS] ogha Flipkart vkSj Myntra dks vius&vius eq[; lqèkkj {ks=ksa
dh igpku dj j.kuhfrd :i ls lqèkkj djus dh vko';drk gSA ;g le> vko';d gS fd çR;sd IysVQ‚eZ
dh VkjxsV v‚fM;al] çksMDV Qksdl vkSj lsok j.kuhfr fHkUu gks ldrh gS] vkSj xzkgd larqf"V dks c<+kus ds fy,
bUgha fcanqvksa ij è;ku dsafær djuk gksxkA

fu"d"kZ

bl 'kksèk ds ekè;e ls Amazon] Flipkart vkSj Myntra tSls çeq[k bZ&d‚elZ IysVQ‚ElZ ds chp xzkgd
larqf"V ds Lrj dk rqyukRed vkSj lkaf[;dh; fo'ys"k.k fd;k x;kA vè;;u ls ;g fu"d"kZ fudyk fd bu
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rhuksa IysVQ‚ElZ ds chp xzkgd larqf"V esa mYys[kuh; lkaf[;dh; varj ik;k x;kA fo'ys"k.k ds vuqlkj]
Amazon vfèkdka'k ekinaMksa&tSls mRikn dh xq.koÙkk] le; ij fMyhojh] xzkgd lsok vkSj okilh çfØ;k&esa
vis{kk—r csgrj çn'kZu djrk gSA ogha Flipkart vkSj Myntra dqN fo'ks"k {ks=ksa esa xzkgdksa dh vis{kkvksa ij iwjh
rjg [kjs ugha mrj ik,] tSls fd xzkgd lgk;rk dh xfr] fjQaM çfØ;k dh ljyrk vkSj fMyhojh dh fLFkjrkA
bldk vFkZ ;g gS fd bu IysVQ‚ElZ ds fy, lqèkkj dh laHkkouk,¡ fo|eku gSa] tks fd j.kuhfrd çcaèku vkSj
xzkgd&dsafær uhfr;ksa ds ekè;e ls çkIr dh tk ldrh gSaA bl 'kksèk ds fu"d"kZ bZ&d‚elZ daifu;ksa ds fy,
,d O;kolkf;d ekxZn'kZu dk dk;Z dj ldrs gSa] ftlls os xzkgdksa dh vko';drkvksa dks csgrj le>dj vius
lsok ekudksa dks lqèkkj ldrs gSaA ;fn daifu;k¡ çeq[k ekinaMksa ij è;ku dsafær djsa&fo'ks"kr% fMyhojh le;]
okilh uhfr dh ikjnf'kZrk] vkSj xzkgd lsok dh xq.koÙkk&rks os xzkgd larqf"V dks c<+kdj çfrLièkkZRed ykHk
çkIr dj ldrh gSaA

Hkfo"; dh fn'kk

bl vè;;u dh lhekvksa vkSj orZeku fu"d"kksZa dks è;ku esa j[krs gq,] Hkfo"; esa bl 'kksèk dks vkSj vfèkd
O;kid ,oa cgqvk;keh :i esa foLrkfjr fd;k tk ldrk gSA vkxkeh vuqlaèkku fuEufyf[kr fn'kkvksa esa dsafær
gks ldrk gS%

1- fofoèk bZ&d‚elZ IysVQ‚ElZ dk lekos'k% orZeku vè;;u dsoy Amazon] Flipkart vkSj Myntra

rd lhfer gSA Hkfo"; esa blesa vU; mHkjrs gq, IysVQ‚ElZ tSls Meesho] Ajio] Tata Cliq] Snapdeal

vkfn dks Hkh 'kkfey fd;k tk ldrk gS rkfd rqyukRed fo'ys"k.k vfèkd lexz gksA

2- HkkSxksfyd fofoèkrk% xzkgd larqf"V fofHkUu {ks=ksa ¼tSls 'kgjh] vèkZ&'kgjh vkSj xzkeh.k {ks=ksa½ esa
vyx&vyx gks ldrh gSA blfy,] fofHkUu HkkSxksfyd {ks=ksa esa vè;;u djds LFkkuh; Lrj ij xzkgdksa
dh vko';drkvksa vkSj vis{kkvksa dks le>k tk ldrk gSA

3- foLr`r dkjd fo'ys"k.k% bl vè;;u esa lhfer dkjdksa ij è;ku dsafær fd;k x;k gSA Hkfo"; esa
O;fäxr foi.ku ¼personalized marketing½] czkaM Nfo] mi;ksxdrkZ baVjQsl vuqHko ¼UI/UX½]
xzkgd fu"Bk dk;ZØe rFkk lkekftd çHkko tSls dkjdksa dk Hkh fo'ys"k.k fd;k tk ldrk gSA

4- rduhdh uokpkj vkSj MsVk ,ukfyfVDl% xzkgd larqf"V dks ekius ds fy, mUur rduhdksa tSls fd
e'khu yfuZax] çk—frd Hkk"kk çlaLdj.k ¼NLP½] vkSj euksHkko fo'ys"k.k ¼Sentiment Analysis½ dk
mi;ksx djds jh;y&Vkbe miHkksäk Hkkoukvksa dk fo'ys"k.k fd;k tk ldrk gSA

5- yach vofèk dh xzkgd larqf"V vkSj fu"Bk% xzkgd larqf"V ds lkFk&lkFk Hkfo"; esa xzkgd cuk, j[kus
dh çof̀Ùk ¼Customer Retention½ vkSj czkaM fu"Bk ¼Brand Loyalty½ ij Hkh vè;;u vko';d gksxkA

6- oguh;rk vkSj uSfrdrk ij çHkko% vkt ds miHkksäk i;kZoj.kh; vkSj uSfrd fparkvksa ds çfr vfèkd
ltx gSaA bl –f"V ls ;g ewY;kadu djuk mi;ksxh gksxk fd ;s IysVQ‚ElZ fdl gn rd oguh; vkSj
uSfrd O;kikj çFkkvksa dks viukrs gSa vkSj bldk xzkgd larqf"V ij D;k çHkko iM+rk gSA
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'kksèk i= esa ç;qä rduhdh vaxzst+h 'kCnksa dh  fganh lekukFkZd 'kCnkoyh

Alphabetically sorted terminology in 
English 

o.kZekyk vuqØfer fgUnh 'kCnkoyh 
Alternate Hypothesis oSdfYid ifjdYiuk 
Analysis of Variance izlj.k fo’ys"k.k 
Artificial Intelligence Ñf=e cqf)erk 
Augmented Reality Lkaof/kZr ;FkkFkZrk 
Consumer satisfaction xzkgd larqf"V 
Natural Language Processing izkÑfrd Hkk"kk izlaLdj.k 
Null Hypothesis ’kwU; ifjdYiuk 
Sentiment Analysis euksHkko fo’ys"k.k 
Virtual Reality vkHkklh ;FkkFkZrk 
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